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Electrical Giant Chooses e-Learning Foundation and Lifelites Charities for Nationwide In-Store Promotion & Staff Initiative

Collectable badges in DSGi stores across UK

21 August 2009: The e-Learning Foundation and Lifelites charities have been chosen by electrical group DSGi International plc for an in-store promotion and staff fundraising initiative through its Currys and PC World stores across the UK.

Both the chosen charities chosen by DSGi International have a link with technology. The e-Learning Foundation is dedicated to erasing the digital divide in the UK, providing disadvantaged children with access to technology for their studies. Lifelites is the only charity providing education and recreation technology for terminally ill children in children’s hospices in the UK. 

Under the programme, collectable badges will be available at pay-points at over 551 Currys stores, 161 PC World, and 27 Dixons Travel stores across the country.  In addition, all funds raised by staff from the stores will be matched £ for £ by DSGi’s charitable foundation.

Niall O’Keeffe, UK Director of Marketing said: “We are very pleased to be able to support these two excellent charities, as we aim to work with organisations which improve access to technology in parts of the community where access is currently limited. Technology is vital to children and young people, helping them with their education and to maintain access to their friends, so both the e-Learning Foundation and Lifelites meet these criteria fully”.
“We are delighted to extend our relationship with DSGi,” commented Valerie Thompson, Chief Executive of the e-Learning Foundation. “We have been one of DSGi’s chosen charities for the past three years as part of its ‘Switched on Communities” programme.  With DSGi’s help we have been able to give over 2,600 disadvantaged children real opportunities in life through technology. This fundraising initiative will enable us to further our work in erasing the digital divide in this country”.

“There is a perfect synergy between PC World and Currys as retailers of family home technologies and the work of Lifelites using technology to give children in hospices the chance to spend quality time with their families, the means to keep in contact with their school and friends, and simply to enjoy themselves away from the constant reality of their illness,” commented Simone Enefer-Doy, Chief Executive of Lifelites. “We are looking forward to working with DSGi’s staff at their stores across the country to help brighten the lives of young people with life limiting conditions who need hospice care across the UK.”

End:

Editor’s notes:

About DSGi International:

DSG international plc is one of Europe's leading specialist electrical retailing groups.  It operates a multi-channel approach to electrical retailing and trades through more than 1,300 retail and online stores, spanning 28 countries and employing nearly 40,000 people.  More than 100 million customers shop in-store and online with DSGi every year.  

DSGi’s retail and e-tail brands include PC World, Currys and Dixons.co.uk in the UK and Ireland, Elkjøp in the Nordic countries, UniEuro in Italy, Kotsovolos in Greece and Cyprus, Electro World in central Europe, Greece and Turkey, PC City in Spain and Italy, and Pixmania.com across Europe.

DSGi offers customers a comprehensive range of after sales services, including our national customer support operation for IT and digital technology, The TechGuys, which offers telephone and home-based support services throughout the UK.  It also runs a multi-brand business-to-business operation in the UK.

About the e-Learning Foundation:

The e-Learning Foundation was launched in 2001, to ensure that every schoolchild in the UK should have home access to learning technologies when and where they want to learn. 

The Foundation, a registered charity, aims to bridge the digital divide and ensure that all children, irrespective of their background, can have the same access to technology for learning at home as their better off peers. The Foundation is funded through the public sector, industry and charitable trusts in the form of Government grants, commercial sponsorship, grants and donations. www.e-learningfoundation.com
About Lifelites:

Lifelites is the only charity providing a whole package of fully maintained technology to help give children in hospices the chance to spend quality time with their families, the means to keep in contact with their school and friends, and simply to enjoy themselves away from the constant reality of their illness.  

Each of the Lifelites projects costs around £6,000 per year to maintain and an average of £18,000 to upgrade every four years.  And all this doesn’t cost the hospices a penny.  Donations to Lifelites can be restricted for their project at any specific children’s hospice.  For more information, please go to www.lifelites.org or 0207 440 4200.

PR Contacts: 
Jan Howells at the e-Learning Foundation on 01932 796036 or e-mail jan@e-learningfoundation.com  OR
Simone Enefer-Doy at Lifelites on 0207 440 4207.

Email seneferdoy@lifelites.org 
